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Who i1s BAKERpedia?

The only global online commercial digital baking resource.

A free platform combining features of Google & Wikipedia
that evolved into the leading voice for innovative baking
solutions with thousands of followers and users.

How? By understanding the digital marketing
world and where the public is spending time.
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The Problem

@ Expensive to fix problems on high  -speed lines
g Unreliable and not science -based
&Y Membership needed to unlock it
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Our Solution

A reliable , science -based resource freely
available , with a sponsorship model.




n Today, BAKERpediais...

The ONLY central digital resource for the
commercial baking industry worldwide.
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Up to date science

Commercial Baking Ingredients

Unbiased & reliable ABCDEFGHIJKLMNOPQRSTUVWXYZ

A D P (continued)
Acacia Gum Dehydrated Garlic Pastry Flour
Acetic Acid Diacetyl Tartaric Acid Ester of Mono- and Pea Protein
B I O g S Acetylated Monoglycerides (AMG) Diglycerides (DATEM) Pecans
Acids Diammonium Phosphate Polysorbates
Adipic Acid Diastatic Mait Polyunsaturated Fa

Agave Dicalcium Phosphate Dihydrate (DCPD) Potassium Bicarbor

Disodium Phosphate

[echnical newsletter
Dough Conditioner Ingredients .

Amaranth Flour Potassium Chloride

Ammonium Bicarbonate Dough Conditioners Potassium lodate

Ammonium Sulfate Dry Yeast (Instant or Active) Potasslitin Sorbate

........ Dutched cocoa powder
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Why did | choose digital media?

Xg‘jt, Arnyr fTean BN Ni Oda NDZ ARE?)(At, N ND2 QA
growth of the internet over the next 10, 20, 30 years

Reed Hastings, CEO | Netflix

By now, BAKERpedia is over 800 pages strong and
more than 18 million pages have been read




H Where are consumers these days?

Running In masses towards new
digital sources  for information.

As a result, the way content is created
and marketed is shifting as well.




H Internet Use

Growth of Global

Internet Users

Source: Internet
World Stats, 2014
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By 2021, it is projected 53.6% of the population will use the internet.



off the mark com by Mark Parisi

Mobile Use

- offthemark.com

Percentage of all global
web pages served to

>0 =1  mobile phones

Source: Worldwide: eMarketer:
2014 to 2017/Statista 2018
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H Social Media Use
Social MEdia
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Social Media Use

Over Time
Source: PEW
Research center
Survey, 2018
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Advertising
Spending
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IVl Digital Content and Advertising

Writing & marketing for online audiences

n More choices

n More control

n Less time

n Search engine algorithms

n Social media

pedia



INE Scientific Content

Online, scientific content can usually be
grouped into two main camps:

1. Long -form scientific papers and
journals with jargon  -filled writing.

1. Short, snappy content that lacks
references and is sprinkled with
pseudoscience and misinformation.

|s there a successful middle ground?
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¥ The BAKERpedia Approach

Smart Scientific Writing
SEO Strategies

Tech Savvy

Collaborative Spirit




XN Smart Scientific Writing

Keep it Short )
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ICE The big one...

SEO = Search Engine Optimization

SEO is essential for getting your content discovered and
to rank high on search engine result pages (SERP).
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SERP

Why is ranking high on SERP a big deal?

1. The Click Through Rate for
Position 1 is 32.5%

1. It gives you traffic and brand -
recognition

1. 100% earned, not paid for

You get there with keywords,
backlinks, SMO, and quality content




